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THE ISSUE 

Women's participation in the workplace is critical to every 
community's economic success, but systemic inequity prevents 
women entrepreneurs from fully contributing . Crisis exacerbates 
the consequences of inequity but we lack enough specific data 
to inform targeted solutions. 

We cannot allow this pandemic to set back a 
generation of entrepreneurial women. 

Suzanne Clark 
President 
U.S. Chamber of Commerce 
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THE PROJECT 

We surveyed small business owners and leaders statewide to help 
California decision-makers understand which issues most 
urgently impacted California 's small businesses. Our process was 
specifically designed to inform targeted actions that break down 
systemic barriers to equitable success. 

THE SAMPLE 
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THE PROJECT 

THE SAMPLE (Continued) 
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OUR FINDINGS 

Since March 2020, women-owned/led businesses have faced 
significant disadvantages compared to men-owned/led 
businesses in accessing critical resources for sustainability and 
success. Women of color and primary caregivers (predominantly 
women) particularly benefited less from available funding than 
other groups as well as juggling greater non-work related 
demands on their time. 

ACCESS TO CRITICAL ASSISTANCE 

When the system works When the system fails 

Thanks to tremendous help from SBDC, Women of color {18%) were denied 
SBA, and PPP, my business is saved. relief funds 2-3 times more than 

men {9%) and white women {6%)
Survey Participant 
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OUR FINDINGS 

ACCESS TO CRITICAL ASSISTANCE (Continued) 

COVID IMPACT ON OPERATIONS 

RACISM 

70% of participants and their 
businesses have not experienced 

race-related discrimination or 
harassment in the pandemic 

environment 

But 10% of women of color and 
their businesses were targeted 

IMPACT ON CAREGIVERS 
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OUR FINDINGS 

IMPACT ON CAREGIVERS {Continued) 

RESILIENCE 

Women adapted differently from 
men, being more likely to transition 
to remote work, increase marketing 

efforts, and improve safety for 
customers and employees 

Women of color were 
the least likely to lay off workers 

vs white women or 
all men 

48% of women caregivers 
adjusted their products or services to 

remain relevant 

A third of women caregiver 
participants are single, 

increasing their potential for 
burnout 
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CONCLUSIONS 

We are grateful to be able to provide uniquely actionable data 
about pandemic hardships endured by small business owners in 
our own state. The ramifications to California's economy and 
family well-being are huge, given that 99.8% of our businesses 
are small enterprises which employ 48.5% of our total workforce 
{U.S. Small Business Administration 2021), and half of our 
participants derive 76-100% of their household income from 
their enterprise. 

This study also illuminates how crisis exacerbates existing 
vulnerability. Women have historically been denied fair access to 
critical resources for success, especially capital, and are still 
burdened by society's expectation that they shoulder the lion's 
share of caregiving responsibilities. Furthermore, they are least 
likely to receive key information about available resources for 
sustainability. 

Women of color (30%) are less able to invest 
new owner equity into their businesses than 

white women (41%) or all men (43%) 

COVID-19 starkly demonstrated how these disadvantages limit 
the sustainability, recovery, and growth of enterprises owned/led 
by women at multiple intersections of identity, notably women of 
color who are primary caregivers. 

Yet, women-owned businesses have enormous potential to 
electrify California's economy with new revenue and jobs, 
considering we have the most women-owned firms in the 
country {U.S. Census Bureau) . Their numbers increased 58% from 
2007-18, FIVE times quicker than all U.S. businesses on average 
{American Express 2018), and Black women's enterprise is 
growing the fastest {Forbes 2020) . Overall workplace gender 
parity could increase California's GDP by $272 billion, or 9% 
{McKinsey 2016) . 

CALL TO ACTION 

Stakeholder Groups Include: 
Business associations 

Trade groups 
Policymakers 

Banking institutions 
Investment fund managers 

Goals Include: 
Make sure women at all intersections 
of identity get fair consideration for 

business capital 

Rebuild social expectations and 
support structures for caregivers 

Increase/ improve communication 
channels about resources to women 

of color and caregivers 

Policymakers, small business advocates, 
and other stakeholder groups have a 
pivotal opportunity to heighten the 
resilience and innovation of California's 
small business ecosystem by elevating 
cultural transformation to a statewide 
priority. In doing so, we can establish 
California as an economic and 
social powerhouse on the national 
scale. Our success depends on working 
together to dismantle discriminatory 
systems and rebuild our culture to level 
the playing field for all deserving 
populations. 
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The California Office of the California's Women's Business The Kim Center is transforming The California Small Business 
Small Business Advocate Centers (WBCs) work to secure San Diego into a trailblazing Development Center (SBDC) is 

(CalOSBA) within the Governor's economic justice and model of economic and social five regional networks with over 
Office of Business and entrepreneurial opportunities for leadership that can be replicated 45 small business service 

Economic Development women by supporting and in other regions throughout the centers leading the charge in 
supports economic growth and sustaining a statewide network nation. Collaborative local providing tools and guidance 
innovation and ensures that ALL of WBCs. These centers help action informed by local data is needed to help entrepreneurs 
California small businesses and women succeed in business by essential to cultural realize their potential. 

innovative startups have the providing training, mentoring, transformation, so we unite key California's SBDC network is 
information and direct support business development. and stakeholders around our LEAPS devoted to helping all industries 
they need to better navigate financing opportunities to Assessment. Playbook. and and all levels of businesses with 

resources, programs, and thousands of women national Accreditation. accessing capital. human 
regulations. CalOSBA serves as entrepreneurs each year. resources. marketing efforts, 
the voice of small businesses, e-commerce, financial 
representing their views and Dr. Hei-ock Kim management. pivoting 
interests across the state and Nancy Swift Executive Director strategies. or any other business 

advocating for equitable access Chairperson heiock@kimcenter.org need. 
to capital. markets, and nswift@e-jedi.org kimcenter.org 

networks so that all California californiawbc.org 
small businesses successfully Daniel Fitzgerald 

start, manage, grow, and San Diego & Imperial 
become more resilient. Regional Director 

dfitzgerald@swwcd.edu 
sdivsbdc.org 

Tara Lynn Gray 
Director 

calosba.ca.gov Researchers: UC San Diego Center for Research + Evaluation, Kim Center for Social Balance 

OUR METHOD 

Online survey sent by email and social media 

60 questions, including 1 open-ended question 

Participants recruited from members/followers of 
partner organizations 

Analyses compare responses of all women to all 
men, and women of color to white women to all 
men 
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